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The Chamber Connection 
Morris Area Chamber of Commerce Mission:  

The Morris Area Chamber of Commerce seeks to pursue the sustainable prosperity of Morris and 

the surrounding communities by representing and promoting community, business, professional, 

educational, agricultural and tourism interests. 
 This new mission statement was approved by the Board of Directors in October.  It recognizes that a founda-

tional piece of promoting the business community is promoting the sustainable prosperity of the greater Morris 

area.  If that sounds a bit overreaching for a Chamber of Commerce, please consider the alternative.  Not being con-

cerned with sustainable prosperity may simplify the Chamberôs activities, but it diminishes their effectiveness.  

Without some measure of prosperity, retail sales drop off, business profits wither, and the community overall be-

comes less attracting.  As that leads to a decreasing population, a downward economic/lifestyle cycle kicks in.   

 ñSustainableò is an important word.  Sustainable prosperity needs diversity built on solid marketplace needs: a 

healthy mix of agriculture, manufacturing, distribution, retail, services and good government.  It needs people and 

organizations who want to grow bigger, to expand.  We are blessed with several such people and enterprises.  

 Prosperity is most often linked with financial health, but a lot more is involved.  Physical, mental, social/

relational and spiritual health are also part of a personôs prosperityðand as the people fare, so fares the community.  

Itôs important for each population segment to have its needs for goods and services met.  Both the businesses and 

non-profit organizations are vital providers in the overall equation.  These many factors combine to make Morris 

the place where we want to live.  Tourism is another prosperity component.  Please read on.  
 

Tourism and Financial Prosperity 
 Last month, we explored what brings tourists to Morris right now, and discovered quite a variety of activities. 

That October newsletter can be viewed at www.morrismnchamber.org/membership/chamber-newsletter.   

 Now letôs look at tourismôs potential role in our financial prosperity.  A simple way to measure a communityôs 

financial prosperity is comparing cash inflow to cash outflow.  When more money comes into an area than leaks 

out of it, financial prosperity increases.  Every community leaks money: paying state and federal taxes, away-from-

home vacations, purchases of products and services elsewhere, and so on.  Much of it is unavoidable.  Some of it 

comes backðin government aid programs, for instance.  On the other hand, local businesses that sell their products 

or services to people beyond our area bring money into the community.  When Wulf Limousine or Superior Indus-

tries sell and ship product around the country and the world, much of the revenues from those sales is injected back 

into the Morris area economyðthrough wages and other spending.   

 Tourism is another way to bring outside dollars into our area.  (Skeptics: please suspend disbelief or doubt for a 

moment, and assume that Morris actually can attract significant tourism business.)  A successful tourism scenario 

blends tourism into an areaôs overall vision and self-perception, and may look something like this: 

¶ Tourists come to the area.  They spend money as part of their stay: at restaurants, motels, drug stores, etc.  This 

cash influx contributes to stronger, more profitable local enterprises.  Most of the tourists like Morris.  Itôs a 

friendly town with both vitality and beauty, comfortably combining educational, research, industrial, agriculture 

and commercial activities with baseball, hunting, snowmobiling and peaceful fun.  These happy tourists talk 

about the Morris area to others, who also decide to see whatôs so great about this place.  Tourism grows.  

¶ Some of the tourists decide they like Morris enough to move here (like I did!).  This brings not only more 

spending, but also adds manpower to the local labor force.  Business expansion becomes easier.  A larger, 

growing community attracts more consumer/commercial and industrial businesses to start up or move here.  

(The rural/small town work ethic helps attract businesses, too!)  More to buy and see attracts more tourists.   

Can you picture tourism as part of an upward financial prosperity cycle?   

 Of course, this wonôt happen without significant effort; there are kinks in the hose that need to be worked out.  

But the benefits are enticing, and Morris does have strong tourism potential.  Others are reaping tourismôs benefits, 

and with less than the Morris area can offer in many ways.   

 Do we want a piece of that pie?   
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Member News: 

¶ The Regional Fitness Center is having a 'Members Appreciation Week' Nov. 7-13th.  Members are invited to 

take part in activities from a Silent Auction, to prize giveaways, to new fitness equipment orientations, and a pot-

luck on Friday the 11th from 11am -1pm.  The Regional Fitness Center staff says ñThank you!ò to the entire Mor-

ris area community for supporting your local non-profit community fitness center. They invite you to share your 

dreams and how the Regional Fitness Center can plan for a healthy future of Stevens County!  

¶ Stevens Community Medical Center was recently named one of the top 100 Critical Access Hospitals in the 

nation by the National Rural Health Association.  Thatôs the upper 6%!  The 1,750 Critical Access Hospitals in 

the nation were scored on 56 different measures of performance, including Market Strength, Value based Strength 

and Financial Strength.  This award recognizes the top performance of hospitals that are the safety net to commu-

nities across the country.  

¶ All NEWSLETTER Recipients Please contact the Chamber office if you want to continue receiving this Newslet-

ter by mail.  Email delivery would be much less costly in both time and materials.  Please 

email me at mchamber@fedtel.net so I can get you onto an email list.  Thanks! 

Did you know that Chamber members can share their news in this section of the newsletter at no charge?  
This free exposure is just one of many Chamber membership benefits. 
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     Scarecrow Daysðan inviting, seasonal ambience! 
Scarecrows, pumpkins, corn stalks and straw bales were visible all 

along Atlantic Avenue and beyond this fall, as 34 businesses partici-

pated in Scarecrow Days.  Thatôs a great participation rate, and the 

combined affect was palpable in the retail areas.   

Good job, RETAIL, for putting  

momentum into this promotion! 
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Please add this new  
member to your directory.  

Welcome New Member: David M. Fluegel 
Associate Chamber Member 

206 West 7th Street 
Morris, MN  56267 

320-589-2903 
 



W H A TȭS  H A P P E N I N Gȣ  
 

Nov. 17 Grand Parade of Lights 
Nov. 18-19 Holiday Open House  
Nov. 18-Dec. 22 3ÁÎÔÁȭÓ 'ÒÅÁÔ 'ÉÖÅÁ×ÁÙ 
Nov. 25 Fantastic Friday 
Nov. 26 Fire Truck Rides with Santa 
Dec. 3 Pictures with Santa & Free Matinee Movie 
Dec. 10  RFC Open Swim & Gym 
Dec. 19-24 Scrooge Week 
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 Meeting Room available 
   
 In-door Pool 

 Hot Tub 

 Free Wi-Fi 

 Free Super Start Breakfast   

 

102 E Hwy 28, Morris, MN  56267    

               (320) 589-8888  

Morris Area Chamber of Commerce Board of Directors 


